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Kraveli Syndicate Outreach Package

Cold Outreach Email

Subject: Ignite a Visibility Transformation for Your Region’s [Restaurant Brand]

Dear [Name],

I hope this message finds you well. As a regional manager for [Restaurant Brand], you oversee not just
stores, but potential digital kingdoms waiting to dominate their markets. I'm reaching out to introduce
Kraveli Syndicate, a Visibility-as-a-Service offering led by Reece Kraveli - an emerging “architect of digital
kingdoms” known for turning local businesses into viral sensations.

In an industry where customer attention is the ultimate currency, our approach is refreshingly different. I
don’t just consult from afar - I immerse on-site in your restaurants (yes, even washing dishes and
shadowing staff) to uncover authentic stories and operational insights. By working alongside your
team, I capture genuine behind-the-scenes content and identify opportunities to streamline operations.
This hands-on immersion, combined with AI-powered SEO and social media wizardry, is how we spark
dramatic growth in visibility.

Why pay attention? Reece’s track record is legendary. He's driven a 150,000%+ increase in Google search
engagement for a local business, yielding seven-figure B2B leads from a single viral video ' . He's
also generated 1.7 million TikTok views in a week with 100+ inbound leads - all organic, no ad spend

2 . These aren't typical results - they're transformative (all achieved with on-the-ground insight and
zero paid ads). Now, we want to bring this viral visibility transformation to your region’s restaurants as a
scalable service.

The Kraveli Syndicate package for enterprise partners is tailored for Fortune 500 restaurant brands. It
includes: on-site content creation and training at 5+ locations, Al-driven local SEO overhaul (so your stores
appear first and best online), and rapid social media growth campaigns that tap into viral trends. Our
minimum engagement is $10,000/month (travel and lodging covered by client) for a cluster of 5 locations -
designed to deliver outsized ROI through improved foot traffic, brand buzz, and operational learnings that
can be syndicated across all your stores. In short, we turn each location into a beacon of visibility that
uplifts the entire brand.

I'd love to discuss how [Restaurant Brand] can become our next success story. Are you available for a brief
call next week? I'll share a one-page pitch and examples of the mythic yet results-driven strategy we've
employed to achieve record-breaking growth for others.

Thank you for your time, [Name]. Together, we can ignite a new era of visibility for your region’s
restaurants.
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Sincerely,

Reece Kraveli

Founder, Kraveli Syndicate

(555) 123-4567 | reece@kraveli.com | LinkedIn: ReeceKraveli

LinkedIn Outreach Message

Hi [Name],

I know as a Regional Manager at [Restaurant Brand], you're focused on driving sales and brand visibility. I'm
Reece Kraveli, and I specialize in something I call Visibility-as-a-Service - basically turning local outlets
into viral legends.

Quick example: I recently helped a local business get a +150,000% boost in Google search hits and 7-
figure leads ' , and I drove 1.7M TikTok views in one week for another client 2 (all organic). Now I'm
offering this as a service package for multi-location brands like yours. It involves me coming on-site to
your restaurants (I'll even wash dishes if I have to!) to create behind-the-scenes content and apply Al-
powered SEO magic. The result: your stores blow up online and in real life.

It's a unique approach (a blend of mythic storytelling and hard data-driven strategy) that Burger King’s and
Taco Bell's teams have found intriguing. If you're interested, I'd love to send over a 1-page pitch deck. Let's
connect - I think [Restaurant Brand] could dominate the region with this.

Thanks and talk soon,
Reece

1-Page Pitch Deck (Text Only)

Kraveli Syndicate - Visibility Transformation for [Restaurant Brand]
Bringing mythic growth to every location through Visibility-as-a-Service

* The Challenge: In a crowded market, even great restaurants struggle to stand out online. Traditional
marketing isn't enough - especially as Al disrupts marketing tasks 3 and customer attention
spans shrink. Every [Restaurant Brand] location has untapped stories and loyal communities; the
challenge is turning those into digital visibility and foot traffic.

+ Our Solution - Visibility-as-a-Service: Kraveli Syndicate embeds a seasoned digital marketer
(Reece Kraveli) inside your operation to ignite growth from within. We “build kingdoms, not just
campaigns,” transforming each restaurant into a local legend. This means hands-on involvement at
the store level and a complete overhaul of your digital presence - simultaneously.

+ Onsite Immersion (Boots on the Ground): We don't just consult, we join your crew. Reece works
alongside employees at each location (even as a cook or dishwasher) to understand the business at a
human level. This boots-on-the-ground approach yields authentic behind-the-scenes (BTS)
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content that customers love and uncovers operational insights to improve service. (Fun fact:
“Dishwasher” is one of the jobs least threatened by AI 4 , underscoring how human touch is irreplaceable
- we leverage that human element!)

AI-Powered SEO & Automation: Backed by cutting-edge Al, we supercharge your online visibility.
Think local SEO domination - your stores topping Google Maps and search results - achieved
through expert optimization and Al-driven content creation. For example, Reece’s Al-infused SEO
strategy delivered a 900% traffic increase in 6 months for a client site 5 , adding 20,000+ local
visits with minimal upkeep. We apply similar Al-enhanced tactics to ensure [Restaurant Brand] is the
go-to result when customers search for dining options.

Social Media “Viral Engine”: We turn your locations into content studios. By blending trending
short-form video strategy with your brand’s story, we create posts that engage and explode across
TikTok, Instagram, and YouTube. Reece's content has achieved 1,600,000% growth in likes and
1.7M+ views in one week on TikTok 2 , yielding 100+ real customer inquiries without a dollar
spent on ads 6 . We replicate this viral formula for [Restaurant Brand], capturing the imagination of
local audiences and beyond. (Imagine your store’s daily prep or a quirky menu hack becoming the next
viral video!)

Proven Track Record: The approach is unconventional, but the results are undeniable. Our
founder's organic campaigns have generated hundreds of high-value leads and seven-figure
opportunities ' 7 . Even industry leaders have taken notice - from top SEO software companies
to Gary Vaynerchuk’s own agency, who've engaged with our content as a stamp of approval &8 9 .
We bring this pedigree to your brand, de-risking innovation with real case studies and data.

Investment & Scale: $10,000/month per engagement (5-location minimum) covers an immersive
service across your selected stores. This includes on-site content tours at each location, continuous
SEO and social media management, and strategy sessions. Travel and accommodation for on-site
visits are paid by the client. As we roll out to more locations, economies of scale kick in - content
and insights are shared across all your stores, amplifying results. Our goal is to make the entire
region of [Restaurant Brand] synonymous with online dominance - a syndicated visibility empire
within your larger brand.

Syndicated Impact: By piloting in 5 locations and expanding, we ensure consistent brand
storytelling and cross-promotion. A TikTok filmed at one franchise can drive traffic to others in the
region. SEO learnings from one city improve Google rankings for all stores. We create a feedback
loop where each location’s success boosts the whole network. It’s like turning each restaurant into a
“signal tower” - together forming an unbeatable Visibility Syndicate across the map.

Next Steps: We propose a 3-month pilot with 5 locations to demonstrate rapid results. Within
weeks, expect to see spikes in online engagement, local search uplift, and customers walking in saying “I
saw you on TikTok!” We will provide bi-weekly reports with clear KPIs (search rankings, views, foot
traffic estimates, conversions). If you're thrilled with the momentum (and we believe you will be),
we'll scale up to more locations and solidify [Restaurant Brand]'s regional dominance.

Let's transform your restaurants into mythic success stories. Your kingdom awaits.
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Landing Page Outline (Mythic Storytelling & Proof)

1. Hero Section - “A New Legend in [Restaurant] Visibility":

- Headline: “From Kitchen to Kingdom: Ignite Your Restaurants’ Digital Legend.”

- Sub-headline: Visibility-as-a-Service for Restaurant Chains - Where mythic storytelling meets real-world growth.
- Hero Visual: A dynamic image of Reece in a restaurant kitchen (dishwashing or cooking) with a crown icon
subtly overlayed, symbolizing the melding of gritty work and digital royalty. Call-to-Action (CTA) button:
“Request a Visibility Demo.”

2. The Mythic Challenge - Setting the Stage:

Caption: In the age of Al traditional marketing is under siege. (Microsoft's study shows many white-
collar marketing tasks are highly exposed to Al disruption 3 .)

- Paint the picture of a realm (the restaurant industry) in turmoil: “Al and automation are changing the
game. Customers are swayed by TikTok trends and Google rankings more than billboards and coupons.”
Mention the Microsoft research that highlights how marketing and communications roles are being heavily
impacted by AI - implying that without innovation, brands risk fading out.

- Introduce the mythic stakes: “Only those who adapt shall rise.” Tie this to [Restaurant Brand]'s situation:
even a famed brand must continuously earn its local legend status in the community.

3. The Human Touch - A Hero Rises:

Caption: Not everything can be automated - some roles (like dishwashers) remain inherently human
4

- Contrast the Al threat with the enduring power of human authenticity. “Amid the high-tech upheaval, the

heart of hospitality remains human. No Al can shake a hand with a customer or truly understand the pride

in a well-run kitchen.” Use the dishwasher stat as an anecdote: even in Microsoft's Al report, dishwashers —

the humble back-of-house workers — are among the least threatened jobs.

- Introduce Reece as the guide/hero: “Into this breach steps Reece Kraveli, part digital sorcerer, part

humble dishwasher.” Describe him in mythic terms: a strategist who wields Al algorithms in one hand and a

mop in the other. He's here to bridge the worlds - using technology and elbow grease to transform

restaurants into legends. Mention his epithet as an “architect of digital kingdoms” and note his unique

philosophy: “Kraveli doesn’t sell services. He builds kingdoms.” (This tagline sets a mythic tone and comes

straight from his ethos.)

4. The Legend of Results - Proof of Power:

- Section Title: “From Obscurity to Odyssey: Real Results.”

- Narrate case studies as mini mythic tales: e.q., “In a far-off land (a local family business), a great change
occurred...” then hit with the metric: “150,000% surge in Google visibility ' led to a treasure of 7-figure
deals.” Another: “On the battlefield of TikTok, a single content campaign amassed 1.7 million views and 100+
eager new customers in a week 2 - all without an ounce of ad spend.”

- Embedded Proof Screenshots: Show before-and-after analytics screenshots: a Google Business Profile
chart skyrocketing 10, a TikTok dashboard with explosive growth stats 11 , a Google Search Console graph
for the 900% traffic jump 5 . Each image caption frames the numbers as if they're feats in an epic saga
(e.q., “The Google Visibility Dragon was slain - impressions grew 12x in months 12 .").

- Include a brief quote overlay or call-out from Reece (or a client) as a testament. For instance: “We never ran
ads, yet the inbound calls wouldn't stop. It felt like magic 73 ,” highlighting the organic nature of these wins.
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5. The Syndicate Solution - What We Offer:

- Section Title: “The Kraveli Syndicate: Your Quest for Visibility.”

- Describe the service offering in an easy-to-skim format (icons or mini-infographics for each component):

- Onsite Immersion: Reece arrives at your locations like a traveling sage, working alongside the crew to
absorb the culture and spark grassroots content. (Picture an icon of a hand-shake or a frying pan crossed with
a video camera.)

- AI-Driven SEO Overhaul: Every location’s online profile (Google, Yelp, maps) is optimized with cutting-
edge techniques and Al tools. This is the secret sauce that makes your restaurants appear in every hungry
customer’s search. (Icon: upward graph with a magnifying glass.)

- Viral Content Creation: Short-form videos, trendjacking, and interactive posts put your stores on the
social media map. It's reality-TV-meets-digital-marketing, starring your brand. (Icon: a smartphone with fire
emojis.)

- Automation & Analytics: Reece sets up automation (from ChatGPT content assistants to scheduled posts)
and monitors metrics in real-time. You get regular reports showing growth in rankings, views, and foot
traffic correlations. (Icon: gear or Al robot and chart.)

- Emphasize the mythic narrative binding all these together: “We don't do random acts of marketing. We
craft an ongoing saga for your brand - one that engages customers at every touchpoint.”

6. Why Kraveli - The Trust Factor:
- Third-Party Credibility: Highlight that even industry giants have taken note. “When SpyFu’'s team and
VaynerX’s Sasha Group engage with our content, you know we're doing something groundbreaking 8
9 " This signals to prospective clients that they're in good company trusting Kraveli.
- Real Clients, Real Praise: A carousel of short testimonials: “Sales up 30% in two months - this felt like
marketing on steroids,” says [Client Name]. “Our Google Maps is finally bringing in customers daily,” says
another. Each testimonial reinforces a different benefit (revenue, online engagement, brand image). These
should be actual quotes or paraphrased sentiments from Reece’s case studies/clients (with permission),
framed in a legendary tone (“steroids” could be “rocket fuel” or similar colorful language that still sounds
professional).
- Mythic Meets Measurable: Reiterate that while our style is creative (even fun), we measure everything.
Show a quick stat summary: e.g., “Total views generated: 5+ million 7 . Average local SEO traffic lift: 300%+.
Inbound leads created: 500+.” (All numbers that can be backed by Reece’s history.) This assures the
corporate reader that the /egend is backed by data.

7. Call to Action - “Join the Syndicate”:

- Invite the reader to take the next step in grand terms: “Every legend begins with a choice - take the first step
on your Visibility quest.”

- Provide a direct CTA: “Book a 30-minute Strategy Call” or “Request a Custom Demo for [Restaurant
Brand]".

- Contact info and perhaps a final inspiring line: “Let’s turn your region into the stuff of marketing legend.”
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Customization Suggestions for Specific Brands

Tailor the tone and references of the outreach materials to resonate with each target brand'’s identity. Here
are a few examples:

* Burger King - “Rule the Flame, Rule the Kingdom”: Emphasize BK's flame-grilled heritage and
“King” iconography. For the email subject or deck title, you might say “Lighting the Flame of Digital
Dominion.” Use language playing on royalty (e.g., “Each Burger King location can reign as an online
monarch in its territory”). In the on-site immersion description, mention flame-grilling and working
the broiler as part of BTS content (“imagine a marketer suiting up in apron and crown, flipping
Whoppers - that's the level of immersion we offer!”). Burger King's edgy marketing history (like the
viral Moldy Whopper campaign) shows they appreciate bold ideas - highlight that Kraveli Syndicate
can deliver bold, buzzworthy stunts from within their kitchens, all while driving real ROL. Tie into
their “Have it Your Way” slogan subtly: e.g., “We ensure customers find your stores their way - at
the top of search results and social feeds.” The mythic tone can lean into the “kingdom” metaphor,
positioning the regional manager as the ruler who will conquer the digital realm with this service.

Taco Bell - “Live Mas Legend"”: Taco Bell has a playful, youth-oriented brand and a cult following.
Tailor the messaging to be fun and high-energy. Reference the idea of “Fourthmeal” or late-night
cravings as part of the story (e.g., “We'll turn your midnight burrito assembly into a heroic saga on
TikTok"). Use Taco Bell's own mythos - for instance, the folklore of the Taco Bell chihuahua or the
bold Nacho Fries ads - to show you understand their vibe. In the LinkedIn message, you might say
“Ready to Live Mds in the digital arena?” In the pitch deck, rename the immersion component
something spicy like “Fire Sauce Immersion” and the content engine as “Viral Cantina” - fun on-
brand jargon that still conveys the value. Mention creating content around fan-favorite items (e.g.,
filming the making of a Crunchwrap Supreme from the line, set to trending music) to tap into Taco
Bell's passionate fan community. The mythic narrative could frame Taco Bell locations as “temples of
flavor” and the Syndicate as the bringer of lore (stories) to the masses. Ensure the tone stays
upbeat, witty, and slightly irreverent - just like Taco Bell's marketing - while backing it with
serious results (e.g., “What if your next Doritos Locos launch also came with a 1,000% boost in local
web searches? Let's make it happen.”).

Other Large Chains - Adapt to Their Core Identity: The key is to align with whatever makes that
brand culturally iconic. For Starbucks, you'd invoke the idea of ritual and community (“Turning the
morning coffee run into a legendary digital experience”), perhaps using terms like “brew” for ideas
(e.g., “brewing up local SEO dominance”). For McDonald’s, play with their scale and Americana status
("from local golden arches to digital beacons”). Reference known campaigns (McDonald's Monopoly
or the Travis Scott Meal craze) to show you understand virality in their context, positioning Kraveli
Syndicate as a way to generate that level of hype consistently at the local level. Always adjust the
mythic metaphors: e.g., for a brand like Subway, the “sandwich artist” concept could translate into
crafting a narrative where each store’s team are heroes building more than sandwiches - they're
building community legends one footlong at a time. For KFC, perhaps a “secret recipe” angle for viral
content. The outreach email should drop in one or two brand-specific phrases or values (quality,
speed, family—whatever the brand prides itself on) and show how the Syndicate amplifies those in
storytelling. The pitch deck can swap in brand-specific visuals or slang (like Burger King's crown, Taco
Bell's bell, Starbucks’ green siren, etc.) in the design and language. By speaking each brand’s



language, you demonstrate respect for their brand identity and show that the Kraveli Syndicate will
act as an extension of their legacy, not a one-size-fits-all service.

Bottom line: Customize the mythic narrative to the brand’s own mythology. Every big restaurant chain has
stories it tells - our job is to turn those stories into tangible growth through on-site action, Al savvy, and
legendary content. By aligning with each brand's voice and iconic elements (while still presenting concrete
proof of results), the outreach materials will feel both exciting and credible to corporate readers. The tone
remains polished and results-driven, but with a flair that speaks to the brand's soul.

T2 5 6 7 8 9 10 11 12 13 Real-Tier KCU Empirical Proof Packet.pdf
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